Public Relations Major Overview:

The Public Relations major focuses on managing and shaping the image and reputation of organizations,
brands, or individuals. Students learn the fundamentals of communication strategies, media relations, crisis
communication, digital PR, and event planning. The program emphasizes writing, strategic thinking, and
media engagement skills, preparing graduates for careers in PR, corporate communications, marketing, and
media. Graduates are equipped to develop and execute PR campaigns, manage client relationships, and
navigate the complexities of public perception and media coverage.

Typical Industry Sectors:

Public Relations and Communication Agencies
Corporate Communications

Media and Journalism

Government and Public Affairs

Nonprofit and Advocacy Organizations
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10 Sample Entry-Level Job Titles:

Public Relations Assistant

Media Relations Coordinator
Communications Specialist

Social Media Manager

PR Coordinator

Event Coordinator (Corporate or Nonprofit)
Marketing Communications Assistant
Content Writer/Copywriter

. Crisis Communications Assistant

10. Brand Assistant
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5 Hard Skills:
1. Media Writing and Press Release Creation
2. Social Media Strategy and Management
3. Strategic Communication Planning
4. Event Planning and Management
5. Knowledge of PR and Media Analytics Tools

5 Soft Skills:

1. Communication (Written and Oral)
2. Creativity
3. Problem-Solving
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4. Time Management
5. Interpersonal Skills

Additional Training or Certifications:

While a degree in Public Relations provides a strong foundation, graduates often pursue certifications such as
the Accreditation in Public Relations (APR) or digital marketing certifications to enhance their qualifications.
Internships in PR agencies, marketing departments, or media companies offer hands-on experience and
valuable industry connections. Some graduates also pursue further training in specialized areas like social
media analytics, branding, or crisis communication to improve their career prospects.

Student and National Organizations:
1. Public Relations Society of America (PRSA)

2. International Association of Business Communicators (IABC)
3. National Communication Association (NCA)

4. Public Relations Student Society of America (PRSSA)

5. The Arthur W. Page Society
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https://www.prsa.org/
https://www.iabc.com/
https://www.natcom.org/
https://www.prsa.org/prssa
https://page.org/

